
WITH the boom in broadband coverage and

wireless connection, it’s easier than ever to

get connected to your email or company server.

Laptops and handheld devices are now

commonly wireless-enabled and internet

connection hotspots are multiplying in public

places like measles through a playgroup.

In the UK, the trend is toward the creation of

‘wireless cities’, with Newcastle and Birming-

ham recently signing up with BT for a street-

based wireless city communications network.

The initial phases of the BT scheme will see

a square mile of Birmingham turned into a wi-

fi zone early in 2007 with an area of

Newcastle’s city centre following in March.

It’s a great deal for the local authorities who

sign up to the BT Wireless Cities Network. BT

funds the installation of technology in lamp

posts and street furniture and the cities are

able to use the network to offer free access to

information and services from the city council

free of charge through an internet portal.

The payback for BT is that people wanting to

use the wireless internet connection for their

own purposes will pay a fee, whether it’s in

the form of vouchers or subscription to

services such as BT Openzone and Fusion.

That’s all very well for the casual or

recreational user, but when it comes to

business travel, the cost of getting connected

should be viewed with increasing concern.

According to research carried out in the US

by Gartner, nearly 70 per cent of remote

working costs are not captured properly, with

most organisations seeing less than a third of

their actual remote access costs.

Gartner estimates that there are now 60

million mobile workers today, and with

broadband charges of up to $70 each showing

up on expenses reports, the research group

warns that it’s time to sit up and take notice of

who’s spending what on keeping connected

and how they’re doing it.

In the UK, the Institute of Travel Management

sees the issue of remote access as more of a

technical responsibility and therefore best left

to the chaps in IT. But it’s clear from Gartner’s

findings that there’s more to it than just

finding the right kit for your business

travellers to take away with them.

With people on the move connecting any

way they can through hotspots and networks

charged at wildly different rates, there is no

control over the spend and, perhaps, more

importantly, security.

Any company worth its salt will have set up

firewalls and other network protection devices

to cope with the rigours of hosting sessions

for their employees connecting while out on

the road. But the danger from snoopers

around unregulated wi-fi hotspots should not

be dismissed out of hand.

According to Gartner, the three key needs

that remote access providers must fulfil are

security, productivity and cost control.

Companies who want to keep a rein on

remote access need to work through service

providers who can offer secure connection at

a defined cost in all parts of the world that

your business travellers visit. Networks, such

as BT and its Openzone product, are an

option, and in fact BT Openzone has a

corporate plan for business customers.

But Stephen Dane, managing director of

iPass, says the problem with using networks

as your access provider is that they are biased

toward selling further network products.

iPass, however, claims the neutral and moral

high ground by acting as an independent in

the world of networks. Its value for the

business traveller is that it has signed up

10,500 wi-fi hotspots in the UK and some

63,000 globally.

“We concentrated initially on high use

business venues such as airports and hotels

and then looked at secondary locations such

as shops, restaurants and other related

outlets,” said Dane. “We’ve created the

biggest network in the world and are still

tracking down new hotspots.”

Apart from what is claimed to be the most

comprehensive global coverage for remote

connections, the company also offers the

benefit of keeping costs under control.

By managing all the connection processes

for business travellers on the move, iPass is

then able to deliver a single invoice covering

all sessions.

As a technology provider, iPass generally

deals with companies through re-sellers

whose contracts vary. But Dane said one of

the newer ideas was to go to a flat rate for a

number of wireless travellers who would then

get unlimited usage.

“The advantage to customers of this plan is

to give connection a defined cost,” said Dane.

“It is something we feel will encourage

companies to use wi-fi and encourage

travellers to stay within procurement.”
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Contrary to certain TV commercials the future is not
orange, but rather it’s wireless, says Mike Swindell

A wireless world

The Technology

IN BRIEF
• EXPEDIA Corporate Travel has launched
its new Global Flight Search platform for the
European market.

• US-BASED Kayak – which claims to
provide one of the most powerful flight
search tools in the industry – has launched
a UK-specific facility, Kayak.co.uk.

• GALILEO has introduced AirText, a tool
that can deliver up-to-the-minute flight
information direct to a traveller’s mobile
phone, including check-in details, boarding
times and final calls.

• AMADEUS added 9,000 hotels to its
inventory during a six-month period in 2006,
taking the total offered to 70,000 worldwide.
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